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Food Zone: supporting rural
entrepreneurship through
regenerative tourism and green
competences in Extremadura, Spain

Maria Marquez Barragan, Caceres Chamber of Commerce, Spain

‘ Project Number: 2022-1-ESOT-KA 220-VET-000086688

Funded by the European Union. Views and opinions expressed are
Céccrcs Co-funded by however those of the author(s) only and do not necessarily reflect
- those of the European Union or the European ucation an ulture
the European Union Executive Agency (EACEA). Neither the European Union nor EACEA
can be held responsible for them.
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0%, CACERES CHAMBER OF
N COMMERCE
: .‘f,. e Public Law Body

e Purpose: defend the general
commercial and industrial interests of
all the companies established in the
province of Caceres.

e 29 CEOs: They come from the different
productive sectors and form the
plenary from which the President and
the plenary are elected.
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We work in different areas of specialisation, mainly support business,
entrepreneurship, innovation, internationalisation, training and European
projects related to topics of interest for the development of the region.
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We are very keen on promoting entrepreneurship at all levels:

C Apoyo Empresarial
_~ alas Mujeres
Espaiia
Emprende

' CACERES
I H INVESTOR
 HUB
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LA SEMILLA DEL EMPRENDEDOR
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PROJECT
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ABOUT

The objedave of the FOOD ZONE project is to
improve the digital and green skills of local

producers by fostering innovation and
sustainable change in the agri-food tourism

sector.
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Smart Tourism Marketing & Branding
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REGENERATIVE FOOD TOURISM

Objectives

1. Support the development of green skills,
and of Regenerative Food Tourism.

2. Protecting the environment, making
sustainable use of resources, respecting
nature and biodiversity

3. Support the development of digital
competences

4.Increase flexibility of Vocational
Education and Training
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Professionals

Teachers

Education Providers

Other organisations

Co-funded by
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Training a2 N’/ Guidelines for

Regenerative Food Barriers Guide Materials Educators

- . 2 for the creation of Regenerative Food Tourism A course on Regenerative Food Tourism for e Supporting Small and medium-sized enterprises
- in Food Tourisrm Experiences x
o u rl S m X ; : experiences Small and medium-sized entorprises Training in Regenerative Food Tourism

Best Practices in S Challenges and R Regenerative
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SWOT ANALYSIS
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Regenerative Food Tourism

Uy

Local Production

Society Development

REGENERATIVE BUSINESS MODEL ONE PACER
CANVAS
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Incubator
Experiences
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A Stage that brings to life your
favourite characters, the national
ingredients.

Rehearsals that begin at each local
producer and give life to a show on
the main stage.
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LIDENEX

MARIA TERESA PEREZ MARTIN

e Sustainable & Smart Cities Expert Trainer
in Sustainable Tourism

e Consultant in Sustainable Development
Projects

A family-run business inspired by
its founder's vision to create a
haven of peace in the Extremadura
Dehesa, allowing guests to
reconnect with nature and
experience the beauty of the
Spanish countryside.

Co-funded by
the European Union



........
L]
oooooo
............
.....
...........
..........
.............
............
® 0 4" o
e 0% .

« 0 e o
ooooo
..........
...............
.................
seee .
oooooooo

Co-funded by
the European Union




Policy Recommendations

FOR TRAINING PROVIDERS
AND EDUCATORS

RECOMMENDATION 1. Provide training programmes focused on the principles of
Regenerative Food Tourism and raise awareness among professionals and tourists to

bridge the knowledge gap.

RECOMMENDATION 2: Develop networks and partnerships between training providers,
tourism businesses, and local players to share good practices and foster collaborative

learning ecosystems that nurture a regenerative approach.
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RECOMMENDATION 3: Incorporate regeneration into academic and professional
training programmes to address the current gap in offerings despite what can be Zone
considered a growing number of sustainability focused programmes. i ——




RECOMMENDATION 4: Explore accessible funding options such as EU grants, public-
private partnerships, and local investment programmes to overcome financial barriers.
Additionally, connecting with similar organisations through networks and collaborations
can open up opportunities for partnerships and funding.

RECOMMENDATION 6: Develop locally tailored approaches to evaluate the ecological,

economic, and social benefits of regenerative initiatives, ensuring they reflect the
unique characteristics of each place. Practical tools like interviews, storytelling, focus
groups, and qualitative impact assessments can help capture the nuanced, place-
based outcomes that align with regenerative tourism principles.

RECOMMENDATION 5: Engage local communities through dialogue and co-design
regenerative practices, awareness-raising, offer of bespoke activities, and training
opportunities to sway people’s mind.

FOR TOURISM SMES, DMOS
AND BUSINESS

ORGANISATIONS
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RECOMMENDATION 7: Advocate for streamlined and supportive regulatory
frameworks that facilitate innovation and adoption of regenerative practices.

RECOMMENDATION 8: Provide incentives and create strong partnerships
between public authorities and local stakeholders to drive and encourage
regenerative tourism initiatives.

RECOMMENDATION 9: Simplify access to funding information and offer
guidance to businesses on leveraging EU financial resources.

RECOMMENDATION 10: Conduct targeted advocacy campaigns to educate
policymakers on the economic and environmental benefits of regenerative
tourism.

FOR PUBLIC AUTHORITIES
AND CHAMBERS OF

COMMERCE
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The 10 principles to foster a regenerative .
rural food and tourism ecosystem % Zone

0)
We cultivate
regenerative
mindset

10
We stand
against
greenwashing

02
We build
multisectoral
networks and
partnerships

03
We integrate
regeneration
into education

08
We call for
stronger public
authorities
support
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We overcome
resistance through
community
engagement

07 We measure
We advocate what matters
for supportive | from a local
regulations A perspective




GreenComp4Hosts o>

GreenComp4Hosts

Greencomp4Hosts aims to integrate
the GreenComp into VET tourism
curricula to empower tourism SMEs
on their transition pathway towards

digital and sustainable tourism.
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Thank you for
vour attention and
participation!

o https://food-zone.eu/

e Linkedln FoodZone

e FaceBook FoodZone

Co-funded by
the European Union



https://www.linkedin.com/company/92967702/admin/dashboard/
https://www.facebook.com/foodzoneerasmus

	Slide 1
	Slide 2: 01
	Slide 3: CÁCERES CHAMBER OF COMMERCE
	Slide 4: We work in different areas of specialisation, mainly support business, entrepreneurship, innovation, internationalisation, training and European projects related to topics of interest for the development of the region.
	Slide 5
	Slide 6: 02 FOOD ZONE PROJECT
	Slide 7: ABOUT
	Slide 8: PROJECT PARTNERS
	Slide 9: REGENERATIVE FOOD TOURISM
	Slide 10: RESULTS
	Slide 11: INCUBATOR METHODOLOGY
	Slide 12: 03 Incubator Experiences
	Slide 13: O PALCO
	Slide 14: LIDENEX
	Slide 15: 04
	Slide 16: Policy Recommendations
	Slide 17: FOR TOURISM SMES, DMOS AND BUSINESS ORGANISATIONS
	Slide 18: FOR PUBLIC AUTHORITIES AND CHAMBERS OF COMMERCE
	Slide 19: 05 Call to action: Manifesto
	Slide 20: The 10 principles to foster a regenerative rural food and tourism ecosystem
	Slide 21: GreenComp4Hosts
	Slide 22

